
                                   
 

THE COMPANY’S COMMITMENT 

Within a complicated environment, a divided world with multiple risks, Coverpla's resilience, 

capacity for innovation, and dynamism, must be cultivated. 

Our Quality Management System and CSR approach, support our global strategy and 

contribute to the long-term future of our company. 

In line with our core values of Humanity, High Standards, Trust, and Audacity, we have 

set ourselves the following commitments to ensure our development, to promote continuous 

improvement and to force us increasing our performance, knowledge and expertise: 

▪ Satisfied customers, able to quote our brand, and an ecosystem of high-performance 

partners, selected over the long term, to participate in the creation of shared values such 

as Made in Europe; 

▪ A global presence, expanded markets and customer base to drive significant but 

measured business performance at a satisfactory level of profitability; 

▪ A global offer with a focus on sustainable development and in-depth expertise 

(consultancy, design, 3D, standard supplies, co-production of customised items, storage, 

manufacturing and delivery) to support our customers and bring their creative projects to 

fruition; 

▪ A team enriched by new talents, benefiting from skills and values passed on by our 

seniors. Experienced and fulfilled, they evolve with agility in a climate of trust, fluidity 

and openness; 

▪ Setting up a regulatory and environmental watch unit. 

 

The success of our Policy should not be the prerogative of a few, and the success of our 

commitments is everyone's business. Together, we are shaping our future. 

We are committed to providing the human, technical and organisational resources to enable 

everyone to flourish in this process of continuous progress. 
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